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What is projective techniques in marketing research

5) Role Play This is a fun and effective projective technique to get to know about the views of the participants. Copyright © 2024 Elsevier B. In this way, they can understand the relationship of their customers with the brand. In this way, participants are stimulated to think and express that how do they perceive that trend has changed. A moderator
should observe the word and expression used by the participant while their role play to understand their satisfaction level with the service of the brand. In this technique different pictures or drawings presenting various creatures or interacting or living within a tree environment and doing various activities like hugging, climbing, falling, sleeping,
hanging etc. The observations from these kinds of exercises can identify characteristics that could be woven into the brand’s personality.Time Machine: In this activity, we may ask participants to think back to what children received for Christmas thirty years ago, and then talk briefly about what children receive for Christmas today. How do its people
look? In this technique, stimulus material is shown to the participant to know about their emotions and feelings. Using this technique, you can interpret how they expect from a certain product. Interactions observed during the role play can provide us with rich insights into how consumers think, feel, act, and respond across a range of service-oriented
situations.Brand personification: When moderating a group, we might ask a question such as: “If brand X grew arms and legs and turned into a person, what type of person would they be?” Participants’ responses show us whether brands can be compared to celebrities or archetypes. For example, a group of participants will be asked how much
pocket money children used to get 20 years ago and how much do they get at the present time and how much they will get in the future? In this way, they are asked to use their creative side. 1. What do you smell? For example, you can tell them that if brand X grew arms and legs and turn into a human, who would be it looks like? You’'ve thought
about the context you’'re in, who you’re talking to, and the identity that you’'re trying to play. The Treeman This is another interesting projective technique. It requires creative dictating skills on the part of a moderator. However, projective tests lack validity and reliability, as they lack standard grading scales. A picture can also be used at the place of
a word. They are asked to imagine their journey from earth to a “planet brand X” and they are asked questions like what does it look like? While one participant will enact their experience and other participants should be asked to respond or react to the role play. Projective techniques were initially used in clinical psychology and later many projective
techniques were modified to introduce in marketing research to understand the preference and views of people better. This behaviour is not only limited to consumers. This can provide insights into participants’ perceptions of the brand’s values and personality.Another way to prompt conversation about impressions is through picture-based exercises,
where participants select images that represent their feelings about a brand. Planets In this type of projective technique, participants are asked to close their eyes and try to imagine and follow the space journey guided by the moderator. 12) Word Association Test In this test, a participant is given a word and is asked to speak the first thought that
comes into his mind after hearing the word. Projective drawings vary across different cultures due to diverse cognitive and emotional frameworks. participants are asked to choose one of these characters to represent how they will feel in the same scenario. In addition to this, they present their views as a third person. This technique is useful to draw
information from those participants who are shy or reluctant to express their feelings in verbal form. The short duration of a focus group session and the moderator’s limited knowledge about the participants may make true interpretations of the data challenging. How are they responding? Also Read What is Carryover Effect or Carry-over Effects?7)
Time Machine This projective technique is used to kindle future thinking in the participant of the Focus Group. You can also go a one step ahead and recruit loyal customers or brand advocates of your product and ask them to deliberately live for few days without that product and ask them to express their views using by recording a video or by voice
recording or writing a diary. Intended to prompt unfiltered responses from participants, projectives are often deliberately ambiguous and designed to engage people’s imagination.John Whittle asserts that most qualitative researchers’ approach reflects the interpretivist school of thought. One popular psychological test is Rorschach Ink Blot Test,
where a participant is shown pictures of ink blot, and asked to describe what they see and their perception is analyzed to understand their personalities and state of mind. Right. I've thought about today. Do you want to live there forever? 9) Withdrawal Technique This is a unique projective technique where we ask a participant to imagine their life
without the brand or certain product and ask them to explain how will this affect their life? They are asked to use various concepts and service improvements to defend or attack the brand. Many Projective techniques same as Rorschach Ink Blot Test are modified to use in market research. They are categorized into five groups: association,
construction, completion, choice ordering, and expressive. However, there is a degree of universality in the basic elements of drawing, which can complicate cross-cultural comparisons. In this technique, the participant is asked to play the role of either a very good customer service or a very bad customer service. The main drawback is that
participants may not be able to accurately interpret the information being projected onto them, making it difficult for them to know how to use the technique in the future. And as researchers, what we’re interested in isn’t necessarily the first layer of a question.John summarizes the reasoning for projective techniques like this:“In a creepy — if
somewhat ideal way — as researchers, if you could just pluck an experience out of someone’s brain, that would be far easier. They are often used in qualitative market research to uncover findings in areas where participants are thought to be reluctant or unable to expose their thoughts and feelings. This provides a warm-up exercise for the group and
leads to a brainstorming session during which we encourage the group to think about what children will receive for Christmas thirty years into the future. John really knows his stuff: he teaches research best practices at the Market Research Society and at universities across the UK. They are deliberately ambiguous, interpretive exercises, whereby
respondents’ subconscious thoughts and feelings toward a brand or concept are projected onto other people or even objects. The responses of participants are recorded and are used to know about the inner feelings of the participants. This technique can be collaborated with “Focus Group”. The moderator would probe to understand why they
selected the pictures and how they illustrate their feelings.Mind mapping is another effective exercise for exploring associations with a brand, both positive and negative. Projective techniques are used by researchers to find the true views of participants which might remain hidden otherwise. The blobs are genderless and colorless characters with
body language expressing a variety of feelings. 4. These techniques allow researchers to delve beyond surface-level ... These techniques allow subjects to respond to words, inkblots, or other stimuli with their first associated thoughts.Test takers can use these techniques to analyze hidden personality defense mechanisms, latent emotional impulses,
and inner anxieties. They offer a creative and effective way to explore and understand the complex and subjective aspects of human behavior and perception. They can also serve as an icebreaker for discussing issues or examining thoughts and emotions. The process is then repeated to explore what the future holds for whatever the topic of the
research is. Children’s drawings are influenced by cultural contexts, with distinct themes and symbols emerging in different environments.Cultural narratives and values are embedded in the drawing processes, leading to variations in how individuals from different backgrounds conceptualize and represent their experiences. Who will miss it more? 2.
Sometimes they are also given figures of man or woman already drawn on the page with a blank thought bubble and are asked to fill that bubble with their own views about the brand. Definition, and How to Create ItLater, a participant is asked questions about their choice and even they can also be asked to explain why they choose that character.
How do you feel about being there? Therefore, caution is essential when using these techniques. How To Utilize Projective Techniques - The Qualitative Research ToolboxQualitative research is all about getting deeper consumer understanding. Projective techniques are used by researchers to find the true views of participants which might otherwise
remain hidden otherwise.The purpose of this paper is to provide evidence to show that handwritten expression has long been considered a projective technique and to investigate its use in consumer and marketing research applications. The tree can represent a place, a group, or an organization. 13) Completion Test In this projective technique,
people are given an incomplete story or line and are asked to provide an end to it. The time is taken and thoughts given before speaking is also important to note for a researcher. In this way, we can know about the personality of the brand in the eyes of its customers. Psychologists have developed projective tests technique, ... Projective techniques
are valuable tools in marketing research designed to uncover hidden insights from consumers. This can simply be asking participants to “Imagine life without brand X” — or making the withdrawal a reality. Emotions play an important role even in business. These techniques can be divided into several categories: associative techniques, construction
techniques, completion techniques, choice or ordering techniques, and expressive techniques. These techniques, also known as enabling techniques, allow researchers to tap into participants’ deep motivations and attitudes.Projective techniques are creative exercises that allow moderators to understand a participant’s true opinions and beliefs about
ideas, objects, motivations, or behaviors. This technique is quite successful to understand what people think about their brand and also reveals their emotional attachment with the brand. Now I'm going to speak about it.” You’ve already justified, rationalized, and then expressed — and you filtered it immediately. Okay. people make decisions based on
emotions and their decisions are far from being rational. In Qualitative research, the main aim of a researcher is to know about the deep behavior, opinions, and attitudes of people or subjects under research. Furthermore, they may be confused by the experience, which could decrease their ability to trust their own perceptions.In conclusion,
projective techniques are useful for understanding why people do what they do or to open up about their past. Check out the complete series on Market research Projective techniques are research tests that help gain insight into the attitude and emotions connected with a purchase. Despite these limitations, projective tests offer some benefits in
facilitating discussions and understanding.Read also: What Kinds Of Internet Businesses May I Launch?(Image Source: Pixabay.com)What are the characteristics of projective techniques?Projective techniques are a method of assessment that allows subjects to respond to stimuli with their first thoughts. You can understand their feelings or emotions
toward your brand by looking at the elements of the mood board. Understanding these cultural nuances is essential for accurately interpreting projective drawings, as they serve as windows into the cultural psyche.Who uses projective techniques?Projective tests are commonly used in therapeutic settings to gather qualitative information about
individuals. Psycho-drawing This projective technique is used to understand a participant’s view or feelings about a brand with the help of drawing abstract forms on blank paper. What sounds do you hear? This technique can stimulate creative thinking about a broad range of future scenarios.Withdrawal: This technique is often used in depth
psychology and psychotherapy to help people explore their feelings about past relationships and other important events. Similarly, questions can be asked to participants on the subject of discussion and you can get insights on the expectations of participants from the brand in the future. 10) Mood Boards In this projective technique you will ask your
participant do design the mood board using products like magazines, newspapers, color-pens, glitter-pens, and fabrics etc. However, first let us understand what are projective techniques? You can ask people to provide their answer with the names of celebrities or famous spokesperson etc. In this way, you can understand the relationship of people
with that product and how deeper it has penetrated the life of your customers? Also Read What is Customer Value? To overcome this, we use “projective techniques” (or simply projectives) to tap into our participants’ deeper motivations and attitudes.I have been conducting consumer marketing research for almost three decades and have witnessed a
resurgence of interest in qualitative techniques during the COVID-19 pandemic. What are the words I'm going to use? They also involve the use of cookies. Projective stimuli are usually administered under standardized conditions, and quantitative measures can be derived from subjects’ responses to them. How would you feel if you are asked to leave
this planet? In this article ahead, you will learn about various projective techniques used in marketing research. However, they can be challenging to work with if not trained in them, as they may not fully understand the expectations and benefits of the technique. However, while some people can articulate them clearly, many cannot. ‘Here’s a series
of archetypes. These techniques are used to understand consumer behavior and preferences. The challenge we face as consumer researchers is that people are often unaware of the reasons behind their decisions and purchasing behaviors. These techniques can include inkblots, pictures, incomplete sentences, or performance tasks. For topics that
participants may find hard to express or articulate, projectives can unlock unconscious, implicit perceptions that ultimately reveal deeper associations and meanings that offer us unexpected and more interesting insights.Whether you're responsible for generating consumer insights, looking for ways to encourage behavior change, or interpreting
brand perceptions to inspire new marketing strategies, projective techniques represent a powerful addition to your research toolbox. What works for you? For example, the Rorschach inkblots, developed by Swiss psychiatrist Hermann Rorschach, are used to reduce the time required for psychiatric diagnosis. All rights reserved, including text and
data mining, Al training, and similar technologies.Read also: What Does An Internship In Advertising Entail?(Image Source: Pixabay.com)What is an example of projective research?Projective techniques are methods used in research to encourage participants to project their feelings by imagining others’ thoughts, role-playing, and describing visual
stimuli. These are the words. PDF | On Sep 1, 2016, Michael R Hyman and others published Projective techniques in marketing research | Find, read and cite all the research you need on ResearchGate Projective techniques are many ways to assess a person’s personality that rely on a predetermined sequence of random inputs to elicit the subject’s
frequently peculiar answers. By using these techniques, researchers can gain a deeper understanding of participants’ feelings and attitudes, ultimately leading to more insightful results. 6.3 Projective techniquesProjective techniques offer a way of finding out about people through the use of association and allowing respondents to express ...What are
the advantages of projective techniques in marketing research?Projective techniques are valuable in marketing research as they help uncover deep feelings and overcome psychological biases. In this technique, participants are divided into two groups and are asked to use the previous discussion along with their opinions to form a “case for” or a
“case against” the brand. For example, a participant might find difficult to express his views about a certain brand, therefore, the participant can be asked to choose a product that they would relate with the brand. People usually find comfortable to express their views as a third person. A Projective technique gets the answers to those questions
whose answers are difficult to put into words. 8) Brand Personification or Brand obituary This is also another fun projective technique which is used by the moderator to express their feelings and views about a brand in a fun way. On the basis of that explanation, the moderator can draw a conclusion about what the participant feels about the brand.
or how much difference will this make in their life? In this article we discuss various projective techniques which can be used in Market research. Socialization plays a role in artistic expression, with collectivist children often depicting group dynamics, while individualistic cultures focus on personal identity. You just engage with it.” And it is often
deliberately ambiguous, because that level of interpretation is what we’re interested in. What do you talk about? Moderating a focus group with all participants that have had a product withdrawn to share their experiences at the conclusion of the study can generate original insights about the brand.Applications for Consumer Brand StrategyThose of
us engaged in consumer marketing research use projective techniques to collect feedback from our participants about their often unconscious perceptions of existing brands or new concepts, product and service ideas, advertisements, and other forms of marketing.In advertising and marketing agencies, qual research findings are typically included in
a report used to debrief a client, but they can be taken further. Liked this post? All rights reserved, including those for text and data mining, Al training, and similar technologies.(Image Source: Pixabay.com)What are the strengths and weaknesses of projective techniques?Projective techniques are a form of empathy that can help gain information
about people, but they also have disadvantages. For example, a picture of a cartoon is given to kids and they are asked to fill in dialogues. People who are shy in nature or have performance anxiety might be reluctant to participate in this activity. For instance, participants could imagine a credit card brand inviting them to a party and describe the
setting, including details like guest attire, food served, and music played. In consumer and marketing research applications, projective techniques should constitute relatively abundant stimuli to permit subjects to interpret the information.In summary, projective techniques are useful in market research to uncover insights into participants’ attitudes
and emotions, particularly in areas where they may be reluctant or unable to expose their thoughts and feelings. What are projective techniques? These techniques are popular among marketing researchers and are increasingly used in online research. For example, you can ask women what elements do they require for an “ideal kitchen”? This
technique will get you quite honest views of people. How does its building look like? Similarly, by inviting participants to think about several competing consumer brands, we can learn a lot about implicit associations by asking who they want to talk to, how they would interact, and the roles that each brand might perform in a social setting. This
technique is mostly used to understand the mental health of a person, but it can also be effectively used in research to know about the satisfaction level or their relationship with a certain brand or product. However, from a quality-design perspective, the use of projective techniques can be problematic, as they can be subject to subjectivity and the
validity of the results.The credibility of qualitative research data partially depends on knowing what is being measured. 11) Construction test This type of projective technique is very commonly used to conduct research. For example, 20 out of 50 people will associate the word fair with complexion. Even in Business-2-Business transactions decisions
are more emotion-driven and irrational. In consumer research, taking brands away from participants — even if only hypothetically — can reveal consumers’ deeper relationships with products. Who do you talk with? The test consists of 10 cards, half in color and half in black and white.The subject is shown the blots one at a time, and their task is to
describe what they see or what they remind them of. this information can help you to approach potential customers better and you can also work to improve the quality of the product. When using the Blob Tree, we ask participants questions such as, “How do you think this blob feels?” or “Which blob do you think is the saddest, and why?”Participants
in the UNICEF study each selected three blobs that they felt best represented their experiences of motherhood. For example, in a discussion about power tools, participants could choose pictures that depict their feelings before, during, and after using the tool. 3. I hope this article inspires you to consider their use in your own work.To learn more
about projectives, listen to the “IN CLEAR FOCUS” podcast interview with Dr. John Whittle of Further.If you're interested in consumer behavior, marketing research, and strategy, please consider subscribing to my newsletter, The Research Brief.By uncovering hidden insights, projective techniques enable marketers to better understand consumer
behavior, develop targeted strategies, and create meaningful connections with their target audience. We discussed projective techniques and why they are especially well suited to understanding consumers’ mindsets today.After reading this article, you’ll know what projectives are, which techniques reveal the most actionable insights for marketing
research, and hopefully, inspired to integrate them into your own consumer research studies.Rooted in clinical psychology, early versions of personality tests were the antecedents of today’s projective techniques. The subject is usually told that the inkblots are not a test they took in school and there are no right or wrong answers.What is projective
techniques with example?The technique involves a researcher sharing a list of brands with a group of respondents, asking them to share the first word or phrase that comes to their mind, as a way to gather data and understand their responses.What are the most famous projective techniques?The Rorschach Inkblot Test, Thematic Apperception Test,
Draw-A-Person Test, and House-Tree-Person Test are widely used projective tests for assessing various aspects of human behavior.(Image Source: Pixabay.com)What is projective techniques marketing example?Projective techniques can reveal brand impressions that participants may not be aware of or may be too self-conscious to share. At the end of
the process, the moderator asks them to write their answers on paper. With the help of this “guided fantasy”, they can elaborate better what they feel about a certain brand and they can also visit other competitor brand planet and can compare their feelings about it. This extends far beyond receiving simple yes-and-no ...(Image Source: Pixabay.com)
What They Are and How To Use ThemPhoto by Etienne Girardet on UnsplashWhenever we conduct qualitative research (otherwise known as qual), we’re typically trying to understand the why behind participants’ behaviors and opinions. Instead, our use of projectives is a deliberate strategy to short-circuit the human brain’s tendency to filter and
construct verbal responses based on people’s bias toward social desirability or what they assume that we want to hear from them.John illustrates this point clearly:“If I just said to you, ‘Adrian, talk to me about how you're feeling today,” what your brain immediately does is go: ‘Hold on a second — let me think about today. The situation can be made
more interesting by adding various twists such as asking them to defend the indefensible. In the second case, we may recruit product loyalists and incentivize them to spend a period of time living without a favorite brand, and ask them to record their experiences, typically as online diary entries or via self-recorded videos. So researchers use
projectives when a topic or an experience is not going to be easy for participants to share.”Asking IndirectlyWe can think of a projective as anything where we’re not asking participants a straightforward question. 6) Courtroom Drama This projective technique is usually used at the end of the Focus Group session. Additionally, the respondent’s
answers can be heavily influenced by the examiner’s attitudes or the test setting. Scoring is highly subjective, causing interpretations to vary significantly between examiners. Through this method, practitioners believe that social reality is constructed and that to appreciate and change it, we have to first understand our participants’
experiences.Because we can’t read minds, we need our participants to share their experiences with us. This would help develop an authentic and relevant brand promise.What are the projective techniques in consumer research?Projective techniques are qualitative sensory methods that allow for deeper understanding of consumers’ attitudes and
emotions. What do you like?’ And often then it’s our job as researchers to look at that.”The Blob TreeDuring our podcast interview, John provided an example of qualitative research that his team at Further undertook for their client, UNICEF.Rather than asking participants the direct question “What are your experiences of motherhood?” — which
obviously has many potential dimensions — Further employed a visual aid known as the Blob Tree to prompt responses.Created by social worker Pip Wilson, the Blob Tree was originally used to help recognize emotions among people who struggle to articulate their feelings. Therefore, projective techniques along with direct questioning are used in
marketing research to get deep insights into human behavior. V., its licensors, and contributors. Using this method, you can know about the views of participants about your brand. These techniques aim to increase insight into individuals’ thoughts and emotions, particularly in the context of coaching, where creating a comfortable environment for
authentic client expression is crucial. What are the main features of projective techniques?Projective techniques are based on the psychodynamic model and psychoanalytic theory, involving the presentation of stimuli without structure or cultural meaning. Bring an item This type of projective technique is coupled with “Focus Group” interviews where
each participant is asked to bring an item with them which they associate with the brand or in some way reminds them of the brand and before the interview starts, they are asked to talk about or explain why do they choose that item to associate with the brand. Additionally, projective techniques may not work well with certain personality types, as
they may become defensive rather than receptive.Participants may also feel judged and criticized, leading to a defensive and closed-off state. For example, participants could create a mind map around their impressions of a restaurant brand, identifying reasons for visiting, people joining, favorite foods, memorable moments, pet peeves, and emotions
associated with each topic. In this projective technique, participants are given a picture and ask them to think and write a story on it. However, most of the times, people themselves are not aware of why they behave in a certain way and are not consciously aware of the reasons behind their unconscious behavior. Insights from projectives can serve as
the basis for quantitative research, such as usage and attitude studies or brand trackers.Perceptual brand studies can address any of the following:Spontaneous associations, likes, and dislikesProposition and positioningUnique selling points (USPs)Personality and essenceValues, perceived strengths, and weaknessesWhile projective techniques are
most widely applied in business-to-consumer brand research, they can also be adopted in the context of business-to-business research to good effect in a focus group environment or in one-on-one or paired interviews.Integrating ProjectivesBecause projectives are often deliberately ambiguous and designed to engage people’s imagination, they are
equally well-suited to research conducted in-person or online. similarly, using brand obituary technique people are asked to assume if the brand has died and they have to write an obituary about the brand on the basis of things that they will remember about the brand, will they miss it or not? Over the past eighteen months, most of the qual previously
conducted in-person moved online.In fact, the adoption of online platforms not only allows participants to engage with researchers from the comfort and convenience of their homes but also provides real-world context and relevance for researchers tasked with trying to understand how the pandemic is impacting participants’ lives.On a recent episode
of the “IN CLEAR FOCUS” podcast, I spoke with Dr. John Whittle, Director of Client and Research Experience at Further, a UK-based human insights agency. For example, a collage exercise resulting in seemingly unrelated images from 10 participants may not accurately represent unconscious realizations or aspects of the participant related to
motivations, cultural background, or social awareness.In conclusion, projective techniques can be problematic from a quality-design perspective, as they may not bring added value to group discussions and may not accurately represent the participants’ feelings or motivations.What activities are projective techniques?Projective techniques, also known
as projective methods, are activities or procedures that allow individuals to respond freely to ambiguous stimuli, such as cards, dice, drawings, or music. You can use this technique if you want to know about kids’ preference for the flavor of an energy drink. Compared to what direct questioning would have generated, using this projective technique,
Further’s research team unlocked deeper layers of attitudes and opinions to explore.4 Popular ProjectivesWhile the Blob Tree is a widely-used visual aid that can support projective techniques across many different situations and types of participants, most projective techniques require only that we provide verbal prompts to engage our participants’
imagination.Here are four projective techniques that can be adapted to suit a range of research questions:Role Play: Tapping into the fun that many of us experienced playing in the schoolyard as kids, in a typical projective activity, one participant plays the part of a customer and another a salesperson. All these layers are starting to cloud your
answer.“Projectives move past that by saying, ‘Look, here’s something. give them a specific time duration within which they should design their mood board.
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